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Another long, cold winter is on the way.
That’s a good thing for National Oilheat
Research Alliance and its members!
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Catch updated NBB News Releases here:
http://nbb.org/news/nbb-press-releases
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organization will collect funding through
the oilheat checkoff to lead efforts that
help further the oilheat business.
Or rather, these days, perhaps it is
more accurate to say further the “Bioheat®” business.
The term oilheat is on the decline
in the home heating industry’s vernacular as more dealers begin to adopt
Bioheat. Increasingly, Bioheat is the
new oilheat, according to John Huber,
president of NORA.
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NORA: Back in
By Jenna Higgins Rose
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Use for another
F orecasters
are&
calling
long, cold winter.
That is welcome news to the National Oilheat Research Alliance, more
commonly known as NORA. For the first time in four winters, once again the

“Without Bioheat, you
could look at oilheat as a
Tech
productCorner
that has hit its
heyday, but now we have to
move onto renewable options
that have a positive impact,”
said Huber. “Bioheat is a very
positive message.”
Bioheat is a blend of traditional
heating oil with biodiesel, a renewable
advanced biofuel commonly used in
the transportation market. Although
today’s Bioheat typically contains just
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Feature Article << continued from page 1
statute specifies that NORA submit a
Biodiesel is a key component of
report on Bioheat’s benefits. The reNORA’s new research agenda,
port, to be completed in February, will
with the following priorities:
summarize the research and technical
information available, and include a
• Developing a B100 burner complan for future. It will be delivered to
pletely compatible with any level of
all Members of Congress as well as the
biodiesel. “We don’t want customers
governors of oilheat states.
to hit a ceiling on how much biodiesFrom that report, Huber says, conel they’re using,” said Huber.
sumer education will really begin to
• Working within ASTM to get full
take shape. This is an important piece
regulatory approval so there are no
of the puzzle that has been missing
technical or legal impediments to
without the checkoff, said Paul NazzaBioheat.
ro, who leads the National Biodiesel
Board’s Bioheat program.
• Ensuring fuel quality by providing

2 – 5 percent biodiesel, one of NORA’s
top research priorities is to move that
number up to 20 percent and beyond.
Congress first authorized NORA in
2000 to collect funding that would
allow the oilheat industry to provide
more efficient and reliable heat and
hot water to American consumers. As a
government sanctioned “checkoff” program, $0.002 is collected at the wholesale level on every gallon of heating oil
sold. While it is mandatory, the benefits
greatly outweigh the minimal cost.
The checkoff lapsed in 2010, until
it was renewed last year. Positioning oilheat with Bioheat as a fuel of
dealers the tools they need. This
the future was key to this legislative
includes sharing information on
success. Leaders say the heating oil
BQ-9000 as a resource.
industry is fully committed to NORA’s
• Moving approvals up to at least
legal mission to continue “research on
20 percent biodiesel.
the development and use of biofuels,”
to provide consumers with “informaThe board is actively considering
tion on the environmental, economic
setting up a liquid fuels research cenbenefits” on the use of biofuels in
oilheat equipment, and for training of ter, possibly having an independent
oilheat industry personnel on “the use lab for oilheat and Bioheat, Huber said.
The checkoff reauthorization
of biofuels blends.”

figure out how to survive in the world
while providing a product to consumers. That’s been important in establishing relationships. The soybean farmers
and oilheat dealers each recognize the
importance of the other.”
In partnership with NBB, NORA’s
next phase in the Bioheat plan will
involve consumer education, as well as
promoting dealer tools and training.
“The very small oilheat dealer is
working hard to get product out to
his customers all the time,” Huber said.
“We’re trying to set up a framework for
them where it’s not a giant decision to
move to Bioheat. It’s seamless in their
“NORA has always been an
process, the tanks in the home, the
integral part of the Bioheat
service people. Over time, customers
program, our partner through will choose Bioheat as they hear more
thick and thin,” he said. “Now
about the product.”
they can start investing their
Huber thanked NBB and soybean
dollars with our dollars to
farmers, who were instrumental in getcontinue developing the
ting the NORA checkoff renewed.
Bioheat mantra.”
“Bioheat provided a compelling story for the industry’s future, and without
The oilheat checkoff dollars, in
that, a lot of Members of Congress
conjunction with the similar soybean
would not have been able to support
checkoff investment, could top $2.5
us,” Huber said. “The grassroots support
million through 2015. Soybean farmers of biodiesel stakeholders researching
have invested in the Bioheat program
out to their senators and representafor many years, recognizing the bene- tives was phenomenal.”
fits of this unique industry partnership
Of the long-standing partnership,
bridging geographical distances and
Nazzaro added: “The whole is greater
other gaps.
than the sum of the parts.”
“The products these groups sell are
completely different and how they do
business may be different, but at the
end of day they find common ground
in being multigenerational small businesses,” Huber said. “They’re trying to
N
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Education
Serious about
biodiesel?
We’ll see you
in Fort Worth

Biodiesel marketers, suppliers and
retailers won’t want to miss the
2015 conference.
Sessions tailored to
petroleum and oilheat professionals
include:

Production

• Chain Reaction:
How America’s
petroleum supply
chain manages
biodiesel
• Green is the
New Black:
Balloting
higher biodiesel
blends
as the future of oilheat
• Marketing biodiesel: Beyond
arbitrage opportunities
• ASTM Update: Changing times for
biodiesel and petrodiesel
• Persistence Pays: Progress with
infrastructure approvals for
biodiesel blends
• The future of renewable fuels:
Policy in Washington

page 3

“We tailor the format to facilitate as
much networking as possible—both
formal and
informal,”
Rehagen said.
“We’re proud
of the National
Biodiesel Conference & Expo’s
reputation as
an event where
business gets
done.”
As in the past,
the latest B20-approved diesel
vehicles will be on
display at the vehicle showcase and the
Ride-and-Drive, where participants can
get behind the wheel and go for a spin.
The conference program, registration
and exhibitor prospectus are available at
www.biodieselconference.org.

Tech Corner
Business

See you there!

N
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The biggest biodiesel
bash of the year—
the National Biodiesel Conference
& Expo – is right around the corner.
Taking place Jan. 19-22 at the Fort
Worth, Texas, Convention Center, this
year’s event promises to be the most
important ever.
“By January, the industry will be
adapting to the Renewable Fuel Standard directives,” said Donnell Rehagen, NBB’s chief operating officer and
conference director. “Coming together
as an industry at the conference will
be critical to charting our course for
continued growth under the
new rule.”
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Education
Upcoming Events
For those interested in learning more
about or considering entering into the
market, these are great educational
starting points:
National Biodiesel
Conference & Expo
January 19-22
Fort Worth Convention Center, Fort
Worth, TX.
www.biodieselconference.org/2015

Petroleum Marketers Association
of America Washington Conference and Day on the Hill
May 6-8
Washington Marriott at Metro
Center, Washington, DC.
www.PMAA.org

Atlantic Region Energy Expo
Trump Taj Mahal, Atlantic City, NJ
May 12-14
www.areetradeshow.com

National Association of Oil & Energy Service Professionals Convention and Trade Show
May 17-21
Hershey Lodge & Convention
Center, Hershey, PA.
thinkoesp.org/events/2015convention-trade-show
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Somerville, Massachusetts.
In this commercial, Charlie expertly
and unselfishly speaks on behalf of
every one of his fellow retailers, and in
30 seconds he eloquently illustrates why
the alliance between the heating oil
BIOHEAT
industry and NBB’s members is such a
great match and ever so vital in helping
Message
oilheat’s transformation from a fuel that
Strikes
has been labeled “outdated” and “dirty”
Perfect
to one that is cleaner and renewable.
On one hand you have the heating
Chord
oil retailers, who as Charlie says, “love
by Michael Ferrante
the fact,” that customers “trust” they can
BIOHEAT® is the evolution of
“depend on us to provide them with the
our fuel. It’s the fuel for the
best equipment, the best services.” And
21st century.”
on the other hand you have American
That is just part of the advertising mesfarmers who are providing the heating
sage that cut through the clutter of the
oil industry with a renewable Bioheat
last wave of political television ads on
ingredient that has helped shift oilheat
election night in Massachusetts. Thanks
into a fuel that is “environmentally
to the generosity of our soybean farmer
friendly” and one that “burns well in
our customers’ homes and is the
responsible thing for us to be
delivering.”
As fall transitions to winter
here in Massachusetts, it’s truly
gratifying to know that these
important facts about Bioheat are
reaching consumers, not just in
our state but in many other oilheat
Bioheat dealer Charlie Uglietto in a new commercial
states. It’s also gratifying to see the
friends within the National Biodiesel
steady, tangible progress we have made
Board, and funds from the National
with Bioheat that has resulted from
Oilheat Research Alliance, my associayears of work and cooperation with our
tion launched a month-long Bioheat®
partners at NBB and NORA.
television campaign on November 4. It
The evolution continues.
Click here to watch the ad
is beautifully and accurately executed by
Michael Ferrante is president of the
one of our local retail heating oil dealers,
Massachusetts Energy Marketers Association
Charlie Uglietto, of Cubby Oil located in
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Chill Out!
Tips for
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As an advanced renewable fuel, it
sometimes seems as though biodiesel may still be the “new kid on
the block.” However, commercial
biodiesel production has been in
place in the United States
since the early 2000s,
well before the diesel
fuel composition
changed to ultra-low sulfur and
renewable hydrocarbon diesel
became a part
of fuels across
the U.S.
Last winter, a number of the
nation’s largest cities and states in
the Midwest noted that it was one
of their top 5 coldest winters on
record. Dozens of other states in the
North and Southeast reported colder than average temperatures, and
the current forecasts for this winter
aren’t much better. In Missouri,

Tech Corner
Corner
Tech

Jackson Hole Mountain Resort in Grand Teton,
Wyoming uses B10 year-round.

numerous incidents of filter plugging during the cold weather were
reported. As is often first suspected,
biodiesel took the blame for many
of these incidents. However, when
the Missouri Department of Transportation (MoDOT) had dozens of
vehicles stall on one particularly
cold day last year, they pulled fuel
samples directly from the vehicles
to help determine the
cause. None of those
vehicles was using
fuel that contained
biodiesel. In
contrast, the City
of New York
uses biodiesel
blends up
to B20 in
nearly every
possible application, particularly in
those vehicles intended to clear the
streets of snow and ice.
The National Biodiesel Board
believes that proper fuel tank
management is not just for those
terminals and retail locations
offering biodiesel blends.
>> continued on page 7 (click here)
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Federal
Policy
Update:
Movement
on Biodiesel
Tax Incentive
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tors immediately to push for a two-year
extension of the biodiesel incentive. NBB
members participated in a D.C. fly-in the
week of Dec. 1.
“We want to convey the message that
while a one-year incentive is appreciated,
a two-year extension is far more effective
and provides the policy certainty necessary for producers to plan ahead for
growth and hiring,” Steckel said.
The NBB Fueling Action website has
additional information.

Production
Tech Corner
Tools You Can
Use.

Education

Take advantage of these advanced
online communication tools that keep
the biodiesel supply chain moving

Renewable Fuel Standard
The biodiesel and petroleum industries
are also still waiting for a final rule on the
2014 Renewable Fuel Standard volumes
for biodiesel, more than a year after the
Environmental Protection Agency first
published its preliminary proposal in
November of 2013. After much delay, on
August 22 the EPA sent its latest proposal
to the White House Office of Management
and Budget for a final review process. This
process was expected to take between 30
and 90 days, but after the 90 day period,
EPA announced it will not publish the final
rule for the 2014 volume until next year.
Many industry and trade groups
impacted by the RFS met with OMB to
present their final case on the volumes.
The National Biodiesel Board organized a
meeting in early September, bringing
several economists and other experts to
help convey the best data and supporting
information. Participants made a strong
case for the Administration to finalize a
meaningful increase for biodiesel volumes
to at least 1.7 billion gallons – consistent
with last year’s actual production.
N
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he U.S. House voted overwhelmingly
in December to pass a bill, HR 5771,
that would reinstate a package of tax
incentives retroactively for 2014, including
the $1 per gallon biodiesel tax incentive.
Details about the package can be found
here on the House website.
The measure now moves to the Senate, and it appears increasingly likely that
the Senate will simply accept the one-year
package and punt any 2015 discussions to
next year.
“While we are pleased that biodiesel
was included in the House bill, we are
disappointed that it is only a one- year
extension,” said Anne Steckel, National
Biodiesel Board vice president of federal
affairs. “We are maintaining our push for
lawmakers to ultimately pass a two-year
extension for biodiesel that would provide
more stability heading into 2015.”
This issue is moving quickly as Congress wraps up its business for the year, so
NBB is strongly encouraging supporters to
call their U.S. representatives and sena-
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End-to-end supply chain
management app for shipping,
handling and distribution.

The quarterly online newsletter
that delivers up-to-date
information, ideas and solutions.

• Visual, interactive online portal
• Video presentations
• Equipment guidelines
• Dispensing and blending info
and much more...

• Quarterly insider information
• Video content
• Technical answers
• Legislative updates
and much more...

Sign up @
www.biodiesel-e2e.com
More advanced industry tools from:

Sign up @
www.askben.info

| IDEAS |

page 6

Biodiesel Education Network

Bioheat®
Efforts Grow
Handling
Use
in the&Garden
State
By Eric DeGesero
New Jersey continues to recognize the
importance of Bioheat® as an answer to
challenges faced by the oilheat industry.
The Fuel Merchants Association of New
Jersey is proud to announce three
initiatives for 2015:

Education

NBB
Conference
Quality

This Company’s New
Sustainability
Handling
Use
Green&Image
went Unnoticed, Until….

3. In 2015 FMA will spend $50,000 to
promote Bioheat to a statewide
audience through billboard
sponsorship of On the Record, a widely viewed public
affairs program on New Jersey
Public Television. This significant investment will expose
key decision makers to the
message that traditional heating oil is evolving to Bioheat.

Production
Business

These initiatives will continue
to strengthen the bonds between
soybean producers, biodiesel manufacturers, and oilheat retailers, the entities
who collaboratively grow, refine and
deliver Bioheat to Americans.
N
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Eric DeGesero is executive vice
president of the Fuel Merchants
Association of New Jersey
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Matt Allen, General Manager of W.H.
Riley & Son, describes how he finally
caught the attention of his customers
on Bioheat
For us, making the move to become a Bioheat® fuel dealer was
easy. Founded in 1873, W.H. Riley &
Son dealt in coal, straw and building
materials. Over time we have adapted
to new technologies and products,
from coal to oil and propane, and now
to Bioheat® fuel. We recognized that a
cleaner burning, environmentally safer,
domestic product is the future of the
oilheat industry. We wanted to let our
customers know that W.H. Riley & Son
is committed to supplying a superior
and cleaner product.
The transition to Bioheat internally
was seamless. All of our staff members
were informed and on board, but to
keep our customers informed on the
product proved more difficult. Statement stuffers and messages often get
overlooked or thrown out. So to try to

Tech Corner
Education

Production

NBB Conference

Production

The purpose was to create consumer awareness and drive curiosity. Why
did W.H. Riley & Son change their familiar color, and what is Bioheat? It’s only
when they start asking these questions
that we can have a sure window to
inform them about the new product,
and the benefits they receive by
buying from us. We believe that we are
creating a more loyal customer base by
letting them know we are doing
everything we can to deliver a
superior product.
N
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2. Continued collaboration between
the co-sponsoring oilheat associ-
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1. Establish a statutory definition
for biodiesel in New Jersey
which references the ASTM 6751
standard. Currently, New Jersey is the only state in the
lower 48 which does not
reference this standard.
While a lot of fuels can
call themselves renewable
or alternative, none of them
is worth the price paid for unless
the retailer knows the product will
work. Only fuel that meets the ASTM
6751 standard can provide that level
of assurance.

Production
Legislation

reach both existing and potential new
customers, we decided to build a Bioheat truck. All of our oil and LP trucks
have the same red color and design
scheme. In creating a Bioheat truck,
we didn’t want to use a wrap or put
some stickers on the trucks, we wanted
to make sure that the truck not only
promoted Bioheat and our brand but
that it also fit into our fleet. As a result,
we did not change our design, just the
color. We painted the truck green with
green lettering and added the Bioheat
logo on three sides.
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ations and Bioheat for the Atlantic
Region Energy Expo. While much
has been in flux relative to the venue for this premier industry showcase, this continued partnership is
a certainty. The 2015 show will be
in Atlantic City, NJ May 12-14, 2015.
Should the Taj Mahal Casino close,
the show will be April 28-30, 2015 at
the Atlantic City Convention Center.
AREE provides the perfect venue for
leaders in all aspects of the Bioheat
industry to meet in both formal
educational settings and less formal
networking events to continue the
rapid transition of liquid distillate to
Bioheat and biodiesel.
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States Say “B-Proactive”:
2014 Legislative Overview

Quality

B10 Mandate – Minnesota
lawmakers expanded the
state’s current mandate to require B10,
an increase from the B5 requirement in
place since 2005. As of July 1, 2014, all
diesel fuel sold in the state must be B10
between April 1 and September 30.
Between October 1 and March 31, all
diesel fuel sold in the state remains at B5.

Business

Handling & Use

Education

Producer incentive extensions –Iowa and Virginia extended their biodiesel
producer incentive programs. Iowa offers producer incentives of $0.02 per gallon credit on the first 25 million gallons sold. This credit was extended through
2017. Virginia extended its Biofuels Production Incentive Grant Program. The
grant amount is $0.04 per gallon for calendar year 2014; $0.03 per gallon for calendar year 2015; and $0.025 per gallon in calendar year 2016 and for the period
Jan. 1, 2017-June 30, 2017. This program expires July 1, 2017.
Bioheat® mandate
implementation—Rhode Island became the first state to require every
gallon of heating oil sold in the state to contain biodiesel. Starting July 1,
2014, every gallon has contained at least 2 percent biodiesel. The

N
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Production

The impact of the cold flow properties
of biodiesel are typically very minimal
to the finished properties of the blend.
However, mitigating any risk is easily
accomplished with the same practices as
have been used for #2 diesel fuel in the
past. Options to improve the cold weather
properties of a biodiesel blend include:
• Use cold flow additives (always
follow the guidance of the additive
manufacturer).
• B lend additional volumes of #1 diesel fuel
to improve the cold flow characteristics.
• Possibly reduce the blend percentage
of the biodiesel.

Contact:
Tech Corner

Please contact the Biodiesel Hotline with any
additional questions orc omments:

(800) 929-3437

Get answers to all your biodiesel
technical questions.

–– click here––

Learn more about the biodiesel and
petroleum supply network.

–– click here––

While most consumers never see the fuel
they use, those handling the fuel have a
responsibility to ensure that it remains within
the appropriate specifications and is fit for
use within the intended application.
N
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• Tanks used to store and
dispense fuels should be
regularly checked to ensure
that the fuel is clean and dry.
• Microbial contamination is a possibility for any fuel that
contains water that collects at the
tank bottoms.
• Without free water on the
bottom, there can be no issues with
bacterial or fungal growth.
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law gradually increases the blend from 2 percent to 5 percent by 2017.
New York City fleet mandate—2014 saw the implementation of a law that
requires at least 5 percent biodiesel be used in all diesel-fuel powered
vehicles operated by a New York City agency effective July 1, 2014. The new
city requirement increases to B20 during the warmer months of April to November starting July 1, 2016.

Production

Proper fuel management
techniques should be in place and
practiced by every location that
handles fuels:
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Learn more about Bioheat Fuel,
the Evolution of Oilheat.

–– click here––

