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PEOPLE & COMPANY NEWS 
Dufry has announced that Xavier 

Rossinyol, chief operating officer of 
Region 1 EMEA & Asia and member 
of the Group Executive Committee of 
Dufry Group, will step down from his 
current position on April 1, 2015. 
Since joining the company in 2004 as 
Group chief financial officer, 
Rossinyol was a key executive in 
Dufry Group’s strategic and financial 
development. He helped transform 
Dufry into a true global retailer, and 
has made valuable contributions in 
building strong finance functions, and 
driving business development and 
performance in Asia and Europe. 

 Rossinyol will be joining global 
airport provider gategroup as the new 
CEO, replacing Andrew Gibson, who 
is undertaking a new position in North 
America. Rossinyol’s successor at 
Dufry has not yet been named.  

 
The Wall Street Journal has reported 
that Bacardi Ltd. has named Mike 
Dolan as its permanent CEO after 
previously hiring him in an interim 
role last May. Dolan was named 
permanent CEO by Chairman 
Facundo L. Bacardi in a letter to 
shareholders in November although 
the company didn't publicize the new 
designation. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Lancôme has appointed British 
makeup artist Lisa Eldridge as its 
global creative director of Lancôme 
make-up. Working with Lancôme’s 
Maison, the social media star will 
create products and collections with 
the “effortless chic” that forms her 
shared signature, says the company, 
and craft application gesture 
techniques and tutorials for which she 
is most known.  

Delta, JFKIAT unveil newest expansion at JFK T4: 
Adds 11 gates and 75,000 sqf to $1.2 billion investment at JFK hub 

enhance access to amenities at 
both terminals.  

The new gates at Terminal 4 
will feature enclosed jet bridges 
and offer customers proximity to 
a flagship Sky Club and chef-
driven restaurants. The expansion 
also expands intra-terminal 
connections.  
     The expanded Terminal 4—
operated by JFKIAT for more 
than a decade—improves the 
customer experience for the 12 
million passengers Delta serves at 
JFK annually. That initial expan-
sion featured nine new and seven 
renovated international gates; 
improved and renovated check-in 
areas, including a dedicated Sky 
Priority check-in area; and a cen-
tralized security checkpoint.  
     The new layout allowed the 
Terminal operators to significant-
ly expand the DFS duty free con-
cession space and T4’s specialty 

Delta Air Lines, JFK Inter-
national Air Terminal (JFKIAT) 
and the Port Authority of New 
York and New Jersey yesterday 
unveiled the next phase of the 
Terminal 4 expansion at John 
F. Kennedy International Airport. 
The $175 million project adds 11 
gates and 75,000 square feet to 
Terminal 4's Concourse B and 
continues Delta's $1.2 billion in- 
vestment to enhance and expand 
the terminal. The initial phase of 
Delta's redevelopment of T4 
opened in May 2013. 

In this latest move, Delta, 
which has invested nearly $2 
billion over the last six years 
in New York City’s airports, 
relocated a majority of its Delta 
Connection flights at JFK from 
Terminal 2 to the expanded 
Concourse B in T4. This will 
streamline travel for those with 
connecting flights at JFK and  

The Early Bird discounted registration fee for online registration 
for the 2015 IAADFS Duty Free Show of the Americas, taking 
March 22-25 in Orlando, expires on January 16, 2015.  

The Association reports that this Friday is the last date to take 
advantage of the lowest available registration fee of $350 and save 
$50 per attendee by registering online with payment. 

The cost of registration includes access to the three-day Trade-
market exhibit hall as well as Sunday night's Opening Reception, 
Tuesday night's Gala Evening, and access for the attendee plus one 
guest to Club Americas on Monday and Tuesday nights. Please visit 
www.iaadfs.org/dutyfreeshow for more information and to register 
online for the show. 

A new highlight for the IAADFS’ annual Sports Day is the 
inaugural 3K Fun Run/Walk on Sunday, March 22. The event is free, 
but preregistration is required. A light continental breakfast will be 
provided following the event. Participants will meet at 7:45 a.m. at 
the Fairway Terrace. The association would like to thank Essence 
Corp. for its sponsorship of this event. 

For each person who participates in the Fun Run/Walk, IAADFS 
will donate $50 to Escuela de la Calle (EDELAC), with a minimum 
contribution of $3,500. If the turnout for the event is significant, a 
second charity may be included. 

The traditional Golf Tournament (sponsored by American 
Caribbean Gateway/Macanudo Cigars) and Tennis Tournament will 
also be taking place on Sunday morning.  

PGE signs Desigual 
contract for Caribbean 

Miami fragrance company 
PGE has signed an agreement to 
distribute Desigual perfumes in 
the Caribbean. 

Desigual is a global company 
present in 100 countries with 325 
stores, 80 franchises, 11,000 
retailers, 2,500 department stores, 
20 countries with E-commerce, 
147 E-tailers and 81 Travel Retail 
POS. They are headquartered in 
Barcelona in a 24,000 sqm beach-
front building where 91 different 
nationalities work together. 

“A company that started in 
2002 with 8m Euros in sales and 
grew to 828m in 2013 with a 
forecast of over 1.2b in 2015, 
calls for attention. We will be 
launching with 3 colorful frag-
rances, Love, Sex and Fun in 2 
sizes, the 100ml and 50ml priced 
at $71.00 and $53.00,” says PGE 
president Jean-François Picot. 

 Availability March 2015. 
 
 

 
Lisa Eldridge 

© Cuneyt Akeroglu for Lancôme 

retail offer, which includes a  
number of  shops operated by 
Saveria USA; and newsstand and 
fashion concessions joint ven-
tures with Hudson Group, plus 
several other individual designer 
boutiques and services.  

“JFKIAT is pleased to join      
Delta to unveil the latest expan-
sion at JFK Terminal 4,” said  
Gert-Jan de Graaff, president and 
CEO, JFKIAT.  
     “We applaud the company's 
commitment to develop an 
infrastructure at JFK that truly 
caters to the modern traveler.” 



Edrington and World Equity Brand Builders launch  
new Edrington WEBB Travel Retail Americas JV 
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Premium spirits company Edrington 
and Miami-based World Equity Brand 
Builders (WEBB) have officially 
announced the formation of their new 
joint venture, Edrington Webb Travel 
Retail Americas.  

The distribution partnership will 
cover the travel retail channel in the 
Americas, including Canada and the 
Caribbean.  

Edrington Webb Travel Retail 
Americas will launch operations on 
January 16, 2015, replacing Edrington’s 
distribution agreement with Rémy 
Cointreau Travel Retail Americas, 
which ends on January 15. WEBB has 
represented Edrington’s brands in the 
Caribbean for four years. 

The new company will combine the 
Edrington portfolio of The Macallan, 
Highland Park, The Famous Grouse, 
Cutty Sark, Brugal rum and Snow 
Leopard vodka with WEBB’s portfolio 
of Disaronno, Tito’s Handmade Vodka, 
Armand de Brignac, Licor 43, The 
Glenrothes and Tia Maria, plus wines  

Travel Markets Insider 255 NE 3rd Ave., #312, Delray Beach Florida USA 33444 
parsnip5@aol.com   www.travelmarketsinsider.net 

including Cupcake Vineyards Ramon 
Bilbao, Luc Belaire and Mionetto.  

The Edrington Webb joint venture 
follows the creation in October of 
Edrington’s new global travel retail 
business in Singapore. Led by Tellis 
Baroutsis, the unit will increase 
Edrington’s focus on this growth 
channel.  

Juan Gentile, Edrington’s area 
director for the Americas said: “The 
creation of Edrington Webb will 
expand our reach and bring us closer 
to customers and consumers in this 
valuable and dynamic market.    

“Edrington and WEBB have 
worked together in the Caribbean 
since 2010 and I am delighted at this 
opportunity to extend such a success-
ful relationship.”  

The venture will be led by an 
experienced management team of 
WEBB managing director Andy 
Consuegra, chief financial officer Ken 
Pfeiffer and Marcelo Colombo, as 
commercial director.  

Andy Consuegra, chief executive of Edrington Webb 
Travel Retail Americas added: “We are honored to partner 
with Edrington and build on a very successful relationship. 

“Edrington Webb Travel Retail Americas will offer a 
leading portfolio of premium spirit and wine brands, enabling 
our experienced team to focus on in-store execution, brand 
building and training from Canada to the Caribbean.  

“We look forward to building excellent relationships with 
our customers and delivering strong results and long-term 
growth for our premium brands.”  

The companies report that the travel retail channel in the 
Americas and the Caribbean represents nearly a quarter of 
total duty free spirit volumes worldwide, with more than 5 
million cases of spirits per year. Including airport duty free 
stores, cruise lines and border stores, it has an estimated 
annual value of more than $1 billion.  

Ken Pfeiffer and Andy Consuegra of WEBB and Juan 
Gentile of Edrington announce the new joint venture.  

Bacardi debuts St-Germain into US TR with International 
Shoppes at JFK T8 

Bacardi Global Travel Retail launched French elderberry liqueur St-
Germain into US Travel Retail last month at JFK Terminal 8 with 
International Shoppes. St-Germain is very popular in New York, 
especially with bartenders in the city’s cocktail scene. 

Throughout December, International Shoppes hosted a stand-alone 
branded St-Germain bar, featuring luxury Parisian art deco-style imagery 
and supported by the call to action “Vive L’Aperitif.” A range of St-
Germain cocktail aperitifs were available for sampling, and prominently 
positioned floor-standing merchandising display units gave visual support 
to the bar activity. 

“Liqueurs have great potential to play a more dynamic role in travel 
retail. Bacardi believes the strongest incremental opportunity is in ‘new 
news’ high quality brands such as St-Germain with its unique heritage 
appeal to cocktail lovers, who love its flavor and versatility,” says Geoff 
Biggs, Regional Director Americas, Bacardi Global Travel Retail. 

 “We’re delighted with the look and feel of this experience with 
International Shoppes …” said Biggs, adding that Bacardi will be rolling 
the experience out to Boston Logan and Philadelphia International and to 
other cruise lines later in 2015.” 

 The launch also covers the cruise channel with all major cruise lines 
featuring St-Germain cocktails. Celebrity and Norwegian Cruise Lines are 
also running additional consumer engagement on St-Germain in their 
specialist cocktail lounges. 
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Bottega SpA protects its trademarks;  
Lawsuit seizes 40,000 bottles of copied wine in Italy 

to the seizure of the 40,000 bottles of 
wine in Treviso at the end of the year. 

The company reports the other 
Bottega products have also been 
counterfeited: Alexander “Grappa Spray” 
in Brazil, Alexander “Grappa Platinum” 
in France, “Il Vino dell’Amore Petalo 
Moscato” in China. In 2013 and 2014, 
two different trials found Italian 
companies from Piedmont and Lombardy 
guilty of breaching the copyright laws. 
 

Italian wine and spirits company 
Bottega S.p A. has stepped up its efforts 
against companies that copy its iconic 
gilded bottles of sparkling wine, 
copyrighting the design and the three-
dimensional Community trademark 
which reproduces the embossed letter 
"B" on the gilded bottles. 

The patent has led to the seizure of 
approximately 40,000 bottles of wine 
with copy-cat packaging by authorities in 
Treviso, Italy in November. 

The gilded livery of Bottega Gold, 
created by Sandro Bottega, perfected a 
technique that embeds the metallization 
in the exterior layer of the glass. The 
company says that it focuses on research 
and product and packaging innovation 
and has invested heavily in creating a 
gilding that stands the heavy friction of 
the bottling line, retaining its lustre. 

Since its release in 2005, Bottega 
Gold –a Prosecco Doc sparkling wine – 
has often been copied. Following the 
recognition of three-dimensional 
embossed letter “B” trademark, Bottega 
SpA has brought a series of lawsuits 
against countless imitations, which led 

 
 
 
 
 
 
 
 
 

B+D opens UK Travel Retail 
Buch + Deichmann Travel Retail representatives have 

announced that the B+D readers are available in Heathrow and 
Birmingham Airports in the UK as of December 1, 2014.  

 
Tyko launches inflight flash tattoos body art 

Inflight specialist Tyko has announced the official Travel Retail 
worldwide exclusive launch to airlines of L.A. Shimmer – flash 
tattoos body art. The L.A. Shimmer – Flash Tattoos are 
designed to resemble jewelry, can be applied or removed in 
minutes, yet last from 4-6 days. Three sets are on offer – 
Malibu, Santa Monica and Venice Beach - each containing two 
sheets with a total of 15-20 Flash  
Tattoos. The light-weight packaging  
takes minimal space on carts.  
Onboard retail price will be  
About US$20 with delivery available  
from March 2015, says Tyko Sales  
Director Travel Retail, Martin Lovatt. 

byejoe spirit of china arrives at DFS  
Texas-based BYE JOE USA, which took China’s most popular spirit 

“baijiu” and reinvented it for the Western consumer, is now available in the 
US with DFS Group. Since mid-December 2014, byejoe red and 
byejoe dragon fire are listed at DFS stores in San Francisco International 
Airport (SFO) and Los Angeles International Airport 
(LAX). 

 byejoe spirit of china starts with the original  
baijiu spirit that is hand-crafted in China from red  
sorghum, then imports it in small batches to the US  
where it undergoes a natural filtration process to  
deliver a round, smooth, ultra premium spirit, says  
the company. byejoe is certified gluten-free and  
Kosher. 

 byejoe is the first “baijiu” to introduce flavor  
infusions. byejoe infuses its multi-award-winning  
spirit with dragon fruit, lychee, and Szechuan hot  
chilies to produce byejoe dragon fire. 

Alberto Fariñez, Travel Retail Manager of BYE  
JOE USA, said: “We are very pleased and excited to  
offer the international traveler a contemporary  
version of a very traditional spirit, and there is no  
better venue than in DFS stores, always bringing the  
best in luxury to travelers worldwide.” 
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Bulgari Corporation of 
America 

is seeking a  
Perfume Area Sales Executive 

for North America Travel 
Retail, 

based in Miami. 
The Area Sales Executive for 

Bulgari Parfums will be 
responsible for managing all 

aspects of the relationships with 
the Travel Retail clients in North 

America. 
 

Accountabilities include: 
Travel Retail Management; 

Business Analysis, Strategy & 
Planning: Work with Regional 

Sales Manager and clients; and 
Marketing: including assisting 

local brand/marketing managers 
with the implementation of local 

brand plans and product 
launches and developing 

strategic options for Brands. 
 

Professional Skills and 
Competencies: 

5+ years of relevant experience 
in Travel Retail industry. 

Fragrance experience preferred. 
North America TR management 

experience is a must. 
Strong customer service, project 
management and communica-

tion skills required. Team player 
Thorough understanding of the 

market. Fluent English and 
Spanish is a plus. 

Undergraduate degree required 
30-40% travel required 

U.S. Work Authorization 
required 

 

For more information or to apply 
please visit 

http://www.bulgari.com/en-
us/about-bulgari-people-and-

careers  

BEAUTE PRESTIGE 
INTERNATIONAL 

is seeking an 
Area Sales Manager for 

Travel Retail North America 
based in Miami. 

Responsibilities include 
implementing our sales and 

distribution strategies, negotiating 
sales conditions, determining 

product listing and price structures, 
managing sales budget/P&L, 
implementation of marketing 

calendar, and direct management 
of a team. Ideal candidate has 3+ 

years sales experience in the 
Travel Retail fragrance industry, 

strong management and excellent 
communication skills. Spanish is a 
plus. Authorized to work in the 

US is a must. 
Degree in Business Administration (MBA 

preferred). 40-50% travel required 

Submit resumes to 
gcamplani@bpi-sa.com 

          Heinemann Americas 
is looking for an 
Accountant 

based at its headquarters 
in Miami, Florida. 

The successful candidate will 
report directly to the Finance 

Director, and be responsible for the 
month end closing and financial 
reporting on a monthly basis for 

the regional HQ. 
 

Responsibilities of the position: 
Responsible for handling the full 
sets of accounts; Ensure timely 

submission of financial and 
management reports; Prepare 

management and statutory 
reporting, forecasting and annual 

budgeting; Liaise with auditors, tax 
agents and related local 

government agencies; Perform 
other ad-hoc assignments to be 

directed by the line manager. 
 

Competencies and minimum 
requirements: 

Degree qualified accountant with 
strong business acumen; Minimum 
5 years of relevant experience with 

a minimum 3 years handling full 
sets of accounts in SAP; An 
independent self-starter with 
dynamic personality; Strong 

interpersonal and communication 
skills; Strong Excel skills; Must be 
highly pro-active, hands-on and 

motivated; Have an eye for details 
and meticulous; Enjoys working 

independently as well as in a team. 
 

United States/Permanent Resident 
preferred 

Salary will commensurate with 
experience. 

 
Please send resume to 

info@heinemann-americas.com 

HKG DUTY FREE 
Has immediate opening for 
Category Planners-Spirits & 

Tobacco, and Fashion & Watch 
categories, based in 

Ft Lauderdale Executive Offices, 
reporting to Commercial Director 

and Owners. 
 

Responsibilities: 
Analyzing category inventory 

rotation, sales, replenishment, and 
assortments listed on-going in 

HKG commercial locations 
retained in USA, Mexico, and 

Belize.   
Forecasting, stock balancing, 
promotion/market scheduling 

coordinatin with suppliers 
executed with retail operations.  

Support logistics and 
financial reporting. 

 
Competency Requirements: 

Minimum 3 Years experience in 
related field, proficient MS Excel 

(including pivot tables, 
macros, criteria filtering), 

PowerPoint, and  AX Dynamics.   
Proficient oral and written 

communication skills, fluency in 
English and Spanish, detail 
oriented, willing to travel, 

meet deadlines, pro-active, and 
team oriented. 

 
Please send resumes to:  

ahuxtable@hkgdutyfree.com  or 
http://hkgdutyfree.com/careers.as

px 
HKG Duty Free is an Equal 

Opportunity Employer 

Nestlé puts KitKat in focus with whimsical  
“Travel Break” themed eye masks and sharing bags  

Starting with whimsical KitKat 
eye masks and interactive social 
media campaigns, Nestlé 
International Travel Retail will 
build on the global success and 
double digit growth it enjoyed for 
its Kit Kat brand in 2014 with fun 
new products, activations and 
internet exposure in 2015. 

The new campaign for the 
KitKat “Travel Break Sharing 
Bag” asks travelers, “What’s your 
favorite break?” while offering 
travel retail exclusive sharing 

bags with 31 mini KitKat “2-
finger bars” per pack. The bags 
represent one of four types of 
travel breaks: Beach, City, Chic or 
Globe Trotting.  
     To help promote the launch of 
the sharing bags, NITR will offer 
a gift with purchase for the first 
three months of 2015 in the form 
of whimsical KitKat eye masks 
that match the travel-break 
themes. Consumers are encour-
aged to take photos of themselves 
with the masks and share them on 

with the new global KitKat cam-
paign, we really want to celebrate 
‘the Breakers’ Breaks’ through all 
our customer activities, promo-
tions and exclusive launches. We 
really aim to own the ‘break 
territory’ in Travel Retail next 
year and are confident our new 
KitKat lines will work as excellent 
sales drivers!” 

Additionally, NITR will offer 
new KitKat Mini Chunky Snack 
Bags, TR exclusive Nestlé Swiss 
in bars, sharing bags, or gift 
boxes, and Nestlé Mix Sharing 
bags in a variety of options. For 
SMARTIES, NITR is offering TR 
exclusive Disney Cars and Frozen 
Gift Boxes.  

All of these new products and 
promotions will be offered 
through NITR’s shopper-centric 
Perfect Store concept. 

social media. Additional promo-
tional events and activities are 
planned at selected key airports.     
     NITR Global Sales Manager 
Alan Brennan comments “We 
believe, that this KitKat promo-
tion will capture the imagination 
of the shopper, resulting in greater 
engagement and increased buyer 
conversion that will deliver incre-
mental sales growth for the brand, 
confectionery category and ulti-
mately for our retail partners.” 
     NITR Marketing Manager 
Frédérique Rosier states, “KitKat 
will be our number one focus in 
Travel Retail during 2015 and our 
mission will be to help ‘Travel 
Breakers’, turning boring waits at 
the airport into fun times. In line 


