
MICHAEL D. ARMSTRONG NAMED EXECUTIVE VICE PRESIDENT AND GENERAL MANAGER, INTERNATIONAL BRAND 
DEVELOPMENT FOR VIACOM INTERNATIONAL MEDIA NETWORKS 
 
ARMSTRONG TO LEAD BET, PARAMOUNT CHANNEL AND SPIKE INTERNATIONALLY 
 
New York, December 10th, 2014 – Viacom International Media Networks (VIMN) today announced the appointment of 
Michael Armstrong as Executive Vice President and General Manager, International Brand Development.   In this role, 
he is responsible for continuing to identify new market opportunities to launch BET, Paramount and Spike in addition to 
overseeing the strategy, branding and operations of those launches.   
 
“Michael has had a long, impactful tenure with Viacom, both in the U.S. and at international, spanning key lines of 
business including affiliate, advertising and now network development,” said Robert Bakish, President and CEO of VIMN. 
“This promotion recognizes the significant value that Michael’s leadership has delivered for the company.”    
 
Prior to his role at VIMN, Armstrong had been Senior Vice President and General Manager of BET International since May 2006, 
overseeing the strategy, launch, programming, marketing, advertising and operations of BET in international markets, such as 
the United Kingdom and Africa.   He transferred over to VIMN in 2011 from BET Networks at which time Paramount 
Channel was also added to his remit.  Since then, he launched the Paramount Channel internationally, which is now 
distributed in 28 countries across 45M households.  
 
On the BET front, Armstrong is credited with growing the brand significantly, which now has distribution reaching 20M 
households, with additional launches planned for 2015.   Armstrong will now also spearhead the creation and 
distribution of Spike internationally – which will launch Free to Air in early 2015 replacing VIVA on Freeview.   
 
Armstrong joined MTV Networks in 1998. 
 
Armstrong holds a B.S. in marketing from Hampton University and an M.B.A. in strategy and marketing from the University of 
Chicago Booth School of Business, where he was honored with the Distinguished Young Alumni Award in 2012. He is Chairman 
of the Board for both NAMIC (National Association for Multi-Ethnicity in Communications) and the Dance Theatre of 
Harlem, and also serves on the Fairchester chapter board for NFTE (Network for Teaching Entrepreneurship). 
 
About Viacom International Media Networks 
 
Viacom International Media Networks (VIMN), a unit of Viacom Inc. (NASDAQ: VIAB, VIA), is  comprised of many of the 
world’s most popular multimedia entertainment brands, including MTV, Nickelodeon, Comedy Central, BET, Paramount 
Channel, Channel 5 in the UK, VH1, VIVA, COLORS, Spike, Game One and Tr3s: MTV, Música y Más. Viacom brands are 
seen globally in more than 3.2 billion households in approximately 170 territories and 40 languages via more than 200 
locally programmed and operated TV channels and more than 550 digital media and mobile TV properties.  Keep up with 
VIMN news by visiting the VIMN PR Twitter feed at www.twitter.com/VIMN_PR.  For more information about Viacom 
and its businesses, visit www.viacom.com, blog.viacom.com and the Viacom Twitter feed at www.twitter.com/Viacom 
 
Contact:      Kate Laverge, VIMN (New York), kate.laverge@viacom.com, +1 212 654-4335 
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